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C a m p a i g n To p i c # 6 —
P u b l i c T r a n s it A d voc a c y
Continuing the series of mini-surveys on various marketing campaigns of Florida public
transportation systems, the topic of the sixth survey, conducted in March 2009,
addressed “Public Transit Advocacy”. Nine responses were collected. The results were
as follows:
1. Are your local Political Leaders involved with special Public Transportation events, major announcements, new services, promotions, etc.? The
results were unanimous - all agencies involve their local leaders. Perhaps a follow
up question could have addressed the level of involvement.
2. Can you identify a local Political Leader that would be considered “ProTransit” and/or a Champion for Transit? Once again, the results were
unanimous in favor of having a Champion. A follow up question could have
narrowed down who that champion was specifically.
3. Does your Transit agency have a formal communication outreach
program for local, state, and/or national political representatives? 8 of 10
respondents replied Yes for an 80 percent response.
4. What degree of involvement does your Transit agency have in any State
or Federal Legislative Agenda for transit? 6 respondents cited direct
involvement (60 percent), 3 respondents cited as part of local government agenda
(30 percent), and only 1 cited no involvement.
5. Have you been involved with any local stimulus project requests? There
were 8 responses to this question. Only 1 response stated no involvement, while
all others had some level of involvement.
6. Describe any outreach effort to support business community advocacy
for transit. There were 6 responses to this question.
7. Describe any outreach effort to support grassroots community organization advocacy for transit. There were 5 responses to this question.
To view specific responses to questions 5, 6, and 7, please visit the Florida Transit
Marketing Website at www.fl-exchange.com.
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SPOTLIGHT

ON…

K E L LY R O B E R T S O N , K I D D G R O U P

NAME:
Kelly
SPOT
L IRobertson
G H T O N … C AT H Y W O L O S I N , C I T R U S
TITLE: Senior Account Manager, Kidd Public Relations
BIRTHPLACE: Alabama (Thank goodness I’ve lost that accent)
EDUCATION: Florida State University degree in Communication (My blood runs garnet
and gold)
PROFESSIONAL HISTORY: Marketing and public relations experience in a variety of
industries: government, financial, real estate and transportation.

CONNECTION

YEARS WORKING IN TRANSIT INDUSTRY: Five years (and a multitude of transit
systems across the state)
YEARS WORKING WITH KIDD GROUP: Five
BIGGEST SURPRISE IN MARKETING TRANSIT: There are endless opportunities for increased exposure through
community partnerships, ridership reports, transit trends and more.
BIGGEST CHALLENGE IN MARKETING TRANSIT: Getting transit systems to take the next step into unfamiliar
territory: the world of social media. This is an important step toward reaching a new generation and slowly beginning
to alter the “negative stereotype” associated with mass transit.

COMMUNITY INVOLVEMENT: Florida Public Relations Association, Tallahassee Network of Young Professionals,
Local non-profits
PERSONAL BACKGROUND: I play a mean guitar, spoil my oversized beagle and can’t function without my first cup
of coffee.

CHILDHOOD AMBITION: Famous country singer (Don’t count me out yet!)
INSPIRATION: Optimism. “Sometimes things have to be believed to be seen.”
FAVORITE BOOK: For Brain Food: ‘The Tipping Point.’ For a lighter read: ‘The Alchemist’ or ‘The Last Lecture.”
FAVORITE COLOR: Electric Blue
FAVORITE CANDY: Chocolate please!
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MARKETING “IN-THE-NEWS”
Space Coast Area Transit
Oct 2008
BCC Offers Free Fares for Students on Space Coast Area Transit Buses
To reduce fuel expenses for students, conserve energy and make higher education more accessible, Brevard
Community College now offers its students unlimited, free bus rides to and from campus on Space Coast Area
Transit buses. BCC is the first and only educational institution in Brevard County to offer free fares for its students.
The program is the first of its kind in the college’s nearly 50-year history and the first of its kind in Space Coast Area
Transit’s over 30-year history. Brevard Community College President James A. Drake launched the unprecedented
one-year program to help students save money on high-priced fuel by riding the bus. The program provided BCC
students free bus rides on Space Coast Area Transit’s 14 fixed-routes from now through July 31, 2009.
The college agreed to pay $15,000 during the 2008/09 fiscal year so that its 25,000 students could ride for free. The
Brevard County Board of County Commissioners voted unanimously yesterday to authorize the BCC free-fare
program. During the last week in August, BCC students took about 4,000 rides on Space Coast Area Transit which
represents about 3.6% of Space Coast Area Transit’s overall ridership. Currently, students pay 60 cents for each bus
ride. For students who already ride the bus round trip to and from campus, four times a week during a 16 week
term, the free-fare program would save them $76.80 per term in bus fares. Students who currently dive to and from
campus would realize an even greater savings through a reduction in fuel expenses if they swapped their cars for
BCC’s free-fare bus program. Some students who currently drive from Palm Bay to the BCC Cocoa Campus for
classes would save more than $2,000 a year in gas expense.
The historic student service is available now for all BCC students who show a valid BCC student identification card.
Buses stop every hour at the Palm Bay, Melbourne and Titusville campuses and every 30 minutes at the Cocoa
campus. A covered waiting shelter is located on each campus. For maps, schedules and information or to use Space
Coast Area Transit’s interactive trip planner, log on to RideSCAT.com or call 633-1878.

BCT
Nov 2008
Broward County Transit Launches Spanish and Creole Web Site Information
Broward County Transit (BCT) announced the much-anticipated launch of Spanish and Creole languages on its Web
site. The translated versions can be accessed from the BCT home page at www.broward.org/bct by selecting from the
'Language Chooser' button.
Providing Spanish and Creole on the BCT site will offer added value to those customers who prefer to access transit
information in one of these languages. The translated sites will have the same content and appearance as the English
equivalent. BCT is the first County agency to have a trilingual Web site.
"As our Spanish and Creole speaking populations continue to grow, especially among our passengers, it is important to
effectively communicate information on our transit services to these diverse language-speaking groups," said Chris
Walton, director, Broward County Transportation Department.
For more information on the Web site, contact Broward County Transit Customer Relations and Communications at
954-357-8355, or by email at www.broward.org/bct/contactbct.htm.
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MARKETING “IN-THE-NEWS”
BCT
Jan 2009
Broward County Transit Launches the Wannado City Breeze
Broward County Transit (BCT) and Wannado City® announce the launch of Wannado City Breeze, a new
transportation system inside America's first indoor role-playing theme park for kids. The project is made possible
through funding from the Department of Transportation, District 4.
The Wannado City Breeze serves as the official transport guide, complete with bus operator and video. The entire
component includes a real-life, mini-replica of a BCT bus, bus stops, a main transit terminal and a special bus pass.
Kids and families will enjoy an information video while riding on three activity bus tours. The videos contain facts on
BCT services and careers, and on three Wannado City® activity tours.
The bus stops will be brand-integrated with audio and visual transit facts. A Wannado City Breeze bus pass is used
as bus fare to ride the bus. The bus pass is purchased using 'wongas', Wannado City® play money, and available at
the welcome center.
"We are pleased that Broward County Transit has joined us as an educational partner. This project will enable our
customers to have an interactive experience with the Broward County Transit system that is both educational and
entertaining," said Eduardo Morones, Executive Director, Wannado City®.
Chris Walton, Director of Broward County Transportation added, "This partnership is in keeping with the Broward
County Commission's objective to build a new generation of transit riders by educating them at an early age of the
importance of public transportation."
For more information, contact Broward County Transit at 954-357-6786. For information on admission and
schedules, call Wannado City at 954-514-6038, or go to www.wannadocity.com.

LYNX
Dec 2008
Central Florida Commuters
Chance to Save Green

The Central Florida Regional Transportation
Authority (LYNX) Commuter Services team
has initiated a new promotion targeting
Central Floridians interested in being green
and saving green all at the same time.

The campaign named “Green Savers” will
focus marketing efforts for the vanpool,
carpool, tax savings and telecommuting programs.
“With the economy in a downturn everyone is looking at ways to lighten their
spending habits,” said project manager Jo Santiago. “Registering for one of our
programs is a great way to save upwards of a few hundred dollars per month and
help decrease the region’s carbon footprint”.
The promotion was unveiled in Oct. 2008 at the Central Florida Hotel and Lodging
Association Expo. The unveiling was a tremendous success as the team connected with more than 50 leads for new
business.
If you are traveling through Central Florida you might see a bus wrapped in the “Green Savers” logo. For more
information please call 407-843-POOL (7665) or visit www.golynx.com.
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MARKETING “IN-THE-NEWS”
St. Lucie County Transit
Mar 2009
On March 12, 2009, Representatives from the Florida Department of Transportation, St. Lucie County Board of
County Commissioners, City of Port St. Lucie local supporters attended a ribbon cutting ceremony at the City of
Port St. Lucie Community Center, one of the local transfer stations for the fixed routes.
St. Lucie County Council on Aging/ Treasure Coast Connector was responsible for the launching of the two new fixed
routes to the western region of the county. The new routes are funded by the Florida Department of Transportation
with local match from St. Lucie County public transit Municipal Service Taxing Unit.
Since the demand for transportation services continued to increase significantly over the past five years, it became a
necessity to institute these new fixed routes. Thanks to the support of the state, county and city commissioners, as
well as, the residents this dream has materialized. St. Lucie County now has at total of six fixed routes. Four of the
six routes travel along the east-west corridors of Port St. Lucie and Fort Pierce, which connects to the US 1 north–
south route which travels from Avenue D & 8th Street in Fort Pierce to Martin Memorial Hospital in Martin County.
To find out more about the routes and services, check out their website at
www.treasurecostconnector.com

Left: Charles Negard, rep of LCB, Padrick Pickney (partially hidden), member of the COASL Board of Director, (back)
Peter Buchwald, St. Lucie County TPO Director, (front) Darrell Drummond, President/CEO Council on Aging, Jeff
Weidner, FDOT, City of Port St. Lucie Commissioner Linda Batz, St. Lucie County Commissioner Charles Grande,
Mayor Patricia Christensen, City of Port St. Lucie and Katherine Hensley, member of LCB and St. Lucie County
School Board
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We’re on the web!
www.fl-exchange.com

ON

THE

HORIZON...

FDOT/FPTA/CUTR Professional Development Workshop
May 19-20, 2009
USF Embassy Suites
Tampa, Florida
Florida Commission for the Transportation Disadvantaged 16th
Annual Transportation Training and Technology Conference
August 25-28, 2009
Hilton at Walt Disney World Resort
Lake Buena Vista, Florida
FPTA 35th Annual Conference
October 25-27, 2009
Jacksonville OMNI
Jacksonville, FL
Contact: Wes Watson (850) 878-0855 or FPTA@Earthlink.net

TRANSIT WORD SCRAMBLE
See how many you can get!
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The FTMN needs
your participation!

downiw

tnideseintaogsni

Please participate with your ideas,
articles, and expertise.

_______

______________

Send materials to Mark Mistretta,
mistretta@cutr.usf.edu

14 - Transit Genius
10-13 - Transit Pro
6-9 - Transit Amateur
<5 - You don’t know
transit!

