
V o l u m e  3 ,  I s s u e  2  

J u l y  2 0 0 8  

I N S I D E  T H I S  I S S U E :  

Campaign Topic 
#5- Transit             
Sustainability 

1 

Spotlight On…    
Cathy Wolosin,   
Citrus Connection 

3 

NCTR Study -        
Innovative Market-
ing Techniques 

3 

Marketing             
“In-the-news” 

4 

On the Horizon… 
Closing Thoughts... 

6 

C a m p a i g n  To p i c  # 5 —  
T r a n s i t  S u s ta i n a b i l i t y  

Continuing the series of mini-surveys on various marketing campaigns of Florida public 
transportation systems, the topic of the fifth survey, conducted in April 2008,          
addressed “Transit Sustainability Campaigns”.  What Is Sustainability? Sustainability is 
about practices that make good business sense and good environmental sense. It is 
balancing the economic, social and environmental needs of a community. For the   
public transportation industry, this means: 
 

⇒ Employing practices in design and capital construction, such as using          
sustainable building materials, recycled materials, and solar and other         
renewable energy sources to make facilities as 'green' as possible. 

⇒ Employing practices in operations such as reducing hazardous waste,         
increasing fuel efficiency, creating more efficient lighting and using energy-
efficient propulsion systems. 

⇒ Employing community-based strategies to encourage land use and transit-
oriented development designed to increase public transit.  

⇒ Promoting transit ridership to promote financial and environmental benefit: 
including saving money, conserving gasoline and reducing greenhouse gases. 

 
Of the seven agencies that responded to this survey, only three provided any specific 
campaign information.  Other agencies provided a general outlook of their recent    
sustainability efforts.  Summaries of response are listed below (for complete results, 
visit the FTMN website at www.fl-exchange.com).  
 
South Florida Regional Transit Authority 
SFRTA’s campaign was called 60/25 and focused on their Employer Discount Program 
as a way to save green, both money and the environment.  The target market was 
employers and employees and the cost of the program was $75,000.  SFRTA           
experienced a 20% increase in ridership during the period of the campaign. 
 
APTA Dump the Pump Day  - June 19th 
Several agencies said that they would be participating in 
APTA’s Dump the Pump campaign.  SFRTA spent 
$10,000 to reach out to non-riders through a print and 
radio campaign with give-aways and prizes as incentives 
via scratch-off cards.  Bay Town Trolley instituted a 
free fare day for all rides to increase the awareness of 
their trolley service and attract new riders.  LYNX      
produced advertising on buses encouraging people to 
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park their cars, abandon the gas pump, and ride transit.  PSTA also had a 
bus advertising and print advertising campaign emphasizing the rapidly   
increasing gas prices.  
 
Other “green” efforts: 
 
Miami-Dade Transit (MDT) frequently markets the environmental    
benefits of public transportation in media interviews, press releases and 
advertising, both in the media and on posters placed on transit vehicles and property.  
 
LYNX is currently working on a “Green Fact Sheet” which will highlight the environmental benefits of public             
transportation, particularly vanpooling and carpooling. They will also be converting their entire fleet to run on a         
bio-diesel fuel blend in 2009 thanks to a grant from the state of Florida.  
 
Palm Tran will be participating in a regional marketing effort in coordination with Broward County Transit, SFRTA,  
Miami-Dade Transit, South Florida Commuter Services and FDOT.  The campaign will promote the use of public 
transportation as a viable alternative to paying high gas prices and as a way to help the environment. When Palm Tran 
implemented the use of bio-diesel fuel and nitrogen filled tires, they did a full bus wrap to promote the change.  They 
also did an ad for Earth Day, promoting their ‘green’ initiatives, and hosted a celebration of “Going Green” which was 
attended by Florida’s Governor Charlie Crist and Congressmen Ron Klein and Tim Mahoney.   
 

StarMetro incorporated a “green” theme into their Commuter Choice program 
last year through a bus wrap program (Green Means Go).   
 
Broward County Transit has begun a marketing campaign entitled “Green 
Thursdays” to encourage people to use public transportation, carpooling, van 
pooling or bikes at least once a week. BCT is offering incentives to those who 
commit to ‘Green Thursdays’.  Complimentary bus passes, contests, drawings, 
and tee-shirts will be offered on given Thursdays throughout the campaign 
that ends on Thursday, September 25.  

 
Broward County businesses are encouraged to allow for flexibility in the work schedules of employees who use alternate 
modes of transportation. It is expected that county and city officials, public transportation agencies, business represen-
tatives and transit riders will come together with a commitment to use and support the use of alternative methods of 
transportation.   
 
BCT also recently received new, hybrid buses with Allison EP-40 advanced hybrid 
systems. One bus was wrapped with an “Eco-Friendly…” promotional message. 
 
PSTA is operating 27 new buses equipped with special Active Diesel Particulate 
Filters (DPF). These filters reduce      particulate emissions (soot) by more than 
90% over older buses. Along with protecting our environment, buses equipped 
with DPFs run 40-60% quieter than older models. 
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S P O T L I G H T  O N …   C AT H Y  W O L O S I N ,  C I T R U S  C O N N E C T I O N  NAME:  Cathy Wolosin 
TITLE:  Marketing Manager, Citrus Connection (Lakeland Mass Transit District)   
BIRTHPLACE:  Brooklyn New York 
EDUCATION:  2 year marketing degree from Polk Community College (earned long after I 
was out of high school). 
  
PROFESSIONAL HISTORY:  A life time (about 24 years) working as a Marketing and   
Program Director for a cable television company. 
YEARS WORKING IN TRANSIT INDUSTRY:  2 Years 
YEARS WORKING WITH CITRUS CONNECTION:  2 Years – my only transit home. 
 
BIGGEST SURPRISE IN MARKETING TRANSIT:  We’re not competing with  each 
other—we share our information—that’s a major change with my past career.  What a nice 
surprise! 
BIGGEST CHALLENGE IN MARKETING TRANSIT:  Luring choice riders out of their cars on to the bus. 
COMMUNITY INVOLVEMENT:  Florida Public Relations Assn. Dick Pope Polk Co. Chapter, Imperial Polk Advertising 
Federation, American Business Women’s Assn. Hollingsworth Chapter 
PERSONAL BACKGROUND (family, pets, hobbies, pastimes, etc):  Married 42 years—same number of years as 
the Super Bowl has been around.  Two grown children and three grand children (also almost grown)-- all living in  
Lakeland.  My best fun is antiquing, fishing (even if I’m not catching) and spending time with friends and family. 
 
CHILDHOOD AMBITION:  To play the drums, but my parents didn’t appreciate my musical inclination.   
INSPIRATION:  Happy People 
FAVORITE BOOK:  Any good biography written about someone with a sense of humor 
FAVORITE COLOR:  To paint a wall, soft green.  To look at and enjoy, sky blue pink. 
FAVORITE CANDY:  Godiva Chocolate 
MY MOTTO:  If it works out, then it was meant to be. 

S P O T L I G H T  O N …   C AT H Y  W O L O S I N ,  C I T R U S  C O N N E C T I O N  

N C T R  S T U D Y  -  I N N O VAT I V E  M A R K E T I N G  T E C H N I Q U E S  

CUTR will be conducting a NCTR study on “Innovative Marketing Techniques”.  The objective of this study 
is to scan the internet and other information technology sources to identify innovative marketing              
techniques that have been attempted to date by, in and surrounding the public transportation industry, 
and to solicit ideas for more innovative applications that transit agencies and TDM professionals can    
consider.  There will be a special focus on low cost, high impact techniques that can be easily 
and quickly employed to reach target markets and audiences.  The study will also provide tools 
for transit agencies to use the various sources for their own tailored marketing approaches. 
 
Tasks in the study will include:  
⇒ Literature Review 
⇒ Establish a Steering Committee of Public Transportation Marketing Professionals 
⇒ Research and Document Public Transit Industry’s Innovative Uses of Marketing Applications and Internet Based 

Technologies (Look at Web 2.0 applications such as Google applications, Youtube, Wikipedia, Myspace, Facebook,         
Bloggers, etc.) 

⇒ Development of a “Web-based Resource Work Book” 
⇒ White Paper 

Stay tuned for more details! 
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Sit Back and Enjoy the Ride 
Save On Gas And Still See The Sights, Pier Park Express  

Service Starts 
Express Yourself… to some of the beaches best             

destinations.  Pier Park Express, Inc. and the Bay Town 
Trolley announce another option for tourists and locals to 

enjoy this summer… a ride on the Pier Park Express! 

Why waste valuable vacation time and money at the pump! The Pier Park Express 
rolls out its summer 2008 service this weekend, beginning Friday, June 20, 2008.  
Potential riders are encouraged to hop-on-board the Pier Park Express to take-in the local sights, visit attractions, 
and experience the fine cuisine and world-class shopping and entertainment venues on Panama City Beach, Florida. 

Pier Park Express Trolleys will travel simultaneously along the new EXPRESS trolley routes from the Super WalMart 
on Front Beach Road to Pier Park. Each trolley is scheduled to provide service to stops approximately every 30    
minutes. 

Stops include the park-and-ride at Wal-Mart; a new park-and-ride located near Front Beach Road on Churchwell 
Drive; a stop at the corner of Front Beach Road and Beckrich; attraction stops on Alf Coleman Road at Shipwreck 
Island, and at Gulf World on Front Beach Road; and Pier Park. The Pier Park Express will utilize the trolley transfer 
station next to The Grand Theatres at Pier Park. 

Pier Park Express trolleys will traverse a route along all three major beach corridors including the scenic Front Beach 
Road, Middle Beach Road (Hutchinson), and the heavily-traveled Highway 98 (Back Beach Road).  Pier Park Express 
operates Friday, Saturday and Sunday from 10:00 AM to 12:00 AM (Midnight) from June 20th until September 28, 
2008. Regular fare is .50 cents. Senior Citizen’s (with Medicare card) and Persons with Disabilities ride for .25 cents. 
Children 5 years old and younger ride free! Present your Medicare card to board the Pier Park Express at half price! 
Pier Park Express accepts all Summer, Day and Monthly Bay Town Trolley Passes. 

“We’re very pleased to announce this new service that will offer more variety to 
the traditional beach trolley routes, and provide an EXPRESS to Panama City 
Beaches attractions and destinations, among other trolley stops,” said Rick Dye, 
President of Pier Park Express, Inc. (Not-For-Profit). 

The Pier Park Express Web site located at www.PierParkExpress.com has also 
recently launched and is filled with useful information and links, route map and 
schedules, trolley stats and more. Riders can click on the Map It section to view 
area stops individually and receive driving directions. Links to the Bay Town 
Trolley are also included on this new Web site. 

Pier Park Express, Inc. has plans for impromptu local talent, giveaways, and 
more to entertain and surprise riders throughout the entire summer. So hop-on-
board the Pier Park Express which begins services this weekend to experience 
the fun, and enjoy the scenic ride to the beaches best destinations. 

 

Bay County 
June 2008 

 
Debut of Pier 
Park Express 
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For years, Judy Lewellen, Coordinator of Space Coast Commuter assistance, has pounded the pavement trying to 
generate interest from employees and employers about the advantages of ridesharing.  Although she is still     
pounding the pavement, her phone is also ringing off the hook. With gas prices on the rise and no end in site,   
commuters are actively seeking other ways to commute to work than single car occupancy. 

 
Within the last several months, Lewellen has been invited to speak with employees at major companies like Health 
First who are actively encouraging their employees to go green by evaluating the way they get to and from the 
workplace. “I really applaud the efforts of Health First”, stated Lewellen. “Their management is actively involved in 
presenting rideshare options to the employees. The support of their management team created an atmosphere of 
“go green” success from day one.” Other major companies Lewellen is actively working with include Rockwell 
Collins, Harris Corporation and Intersil. 
 
Space Coast Commuter Assistance is a program offered by Space Coast Area Transit and is funded in part by the 
Florida Department of Transportation. They currently oversee the 3rd largest vanpool leasing program in the state of 
Florida and the 14th largest in the nation. 
 
Other services offered at no charge include car and vanpool matching, park-n-ride lots, and assistance with planning 
a commute to work via bus. Additionally, the program works with employers to set up telecommuting, alternative 
work scheduling, and employer parking incentive programs. According to Lewellen, transportation has become a key 
issue in the workplace. “Due to the current state of the economy, many employers are not offering raises, but the 
costs of getting to and from work are continuing to increase, resulting in a net decrease in income. Many commuters 
find that by ridesharing, they can save up to $10,000 a year. That’s a significant amount of money”. 

Space Coast Area Transit  
July 2008 

 

High Price of Gas Creates Corporate Interest in Ridesharing  

On June 5, Broward County Transit (BCT) launched its first ‘real-time’ transit  
display system at a public event. County and city officials, transportation         
partners (including representatives from the Florida Department of              
Transportation (FDOT)), District IV, passengers and media were in attendance at 
one of the first two bus stops to have the system installed - Route 18 at Hwy. 
441 and Oakland Park Boulevard, in the city of Lauderdale Lakes.  
 

The ‘real time’ transit system displays and announces the estimated arrival time of the next bus, and employs the 
global positioning system (GPS) equipment on-board the bus and cellular technology to update the electronic display 
signs. The first two signs installed are using Florida Power and Light (FPL) power already present at the bus stops; 
future display signs will use solar panel technology in shelters that are not equipped with pre-existing electrical 
feeds.  Broward County Mayor Lois Wexler attended the launch and said, “This technology provides transit riders 
with information that they have requested and need. The information is not only displayed, a talking voice also tells 
riders when the next bus will arrive. It’s easy for people to understand.”   
 
The ‘real-time’ transit system was funded through a grant from the Florida Department of Transportation (FDOT), 
District IV. BCT has plans to install additional signs at major stops along the entire bus system when funds become 
available. 

BCT 
June 2008 

 

‘Real-Time’ Technology 
Comes to Broward County  
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Florida Commission for the Transportation Disadvantaged 16th 
Annual Transportation Training and Technology Conference 
August 25-28, 2008 
Hilton at Walt Disney World Resort 
Orlando, Florida 
 
APTA Annual Meeting and EXPO 
October 5-8, 2008 
San Diego Convention Center 
San Diego, California  
 
FPTA 34th Annual Conference  
October 19-21, 2008 
Sarasota Hyatt 
Sarasota, Florida  
Contact: Wes Watson (850) 878-0855 or FPTA@Earthlink.net 

University of  
South Florida 

The FTMN needs  
your participation! 

 
Please participate with your ideas,     

articles, and expertise. 
 

Send materials to Mark Mistretta,  
mistretta@cutr.usf.edu 

C L O S I N G  T H O U G H T S . . .  

“It was the best of times, it was the worst of times…”    
- Opening line of a Tale of Two Cities by Charles Dickens 


