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The 6th Annual FDOT/FPTA/CUTR Professional Development Workshop will take place on
June 4th - 6th, 2007 in Tampa, Florida at the USF Embassy Suites. Sessions that will be
of specific interest to transit marketers include, but are not limited to:
Monday, June 4th
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Mark your Calendar

6th Annual
FDOT/FPTA/CUTR
Professional
Development Workshop
June 4-6, 2007
CUTR/USF
Embassy Suites
Tampa, Florida
(813) 977-7066
For more information, contact
Molly Buffington at (813) 9747810 or
buffington@cutr.usf.edu.

FTMN & Public and Media Relations - 8:30 a.m. to 10:00 a.m.
In addition to a the general FTMN meeting, a special presentation will focus on the role
of public and media relations for public agencies to aid in ensuring a strong public image
and activities that help the public understand the agency and its products.

Marketing Potpourri Roundtable - 10:15 a.m. to 11:45 a.m.
Workshop participants with an interest in marketing and promoting public transportation
will find this session interesting and thought-provoking. Public transportation marketing
and promotion-oriented topics and presentations will include the Design Manual for
Printed Transit Information Materials, Development of Transit Press Policies, and MultiLingual Marketing.
Marketing Research 101- 1:15 p.m. to 3:00 p.m.
Presenter - Tom Derzypolski, Public Relations Director for Kidd Group
We invite you to sharpen your pencils for this presentation on market research 101. We’ll
review the shoulda’ – woulda’ – coulda’ of market research and teach you the basics
before venturing off into your own investigative endeavors. This session will show you
how to gauge what people think, want and feel. Most importantly, come to understand
how this research can guide you towards a success marketing campaign. Whether you
just want a refresher or it’s your first time around, we’ll bring you up to speed.
Wednesday, June 6th

Creative Thinking for Transportation Professionals - 8:00 a.m. to 11:45 a.m.
Participants will learn proven creative thinking techniques that are simple, practical, and
powerful in a highly interactive session that will provide opportunities to apply the
techniques to their problems. Participants will also learn how the creative thinking step
fits into the overall method for separating out the different aspects of thinking, resulting
in more productive meetings.
In addition to these sessions, numerous other sessions are being presented on a wide
range of public transportation and professional development topics. Check the website
at www.cutr.usf.edu/fpta to review the complete workshop agenda as well as get
instructions on how to register. As in previous years, the professional development
workshop is offered free of charge.
Don’t delay - the deadline is May 25th!
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A P TA A D W H E E L A W A R D S
APTA is once again honoring the best in public transportation marketing,
advertising, promotion, and communications with its annual AdWheel Awards.
Each year, APTA members submit their very best advertising, marketing,
promotion, and communications materials in the media categories of print,
electronic, campaigns and special events to the AdWheel Awards competition.
Awards will be presented to APTA public transportation system members and APTA business members. Public
transportation systems will compete for subcategory first place awards and Grand Prize Awards only against their
peers. Entries will be judged in groups by each system’s number of annual passenger trips. Grand Awards will be
awarded for each of the four main categories (print, electronic media, campaign, and special event) for each group.
The Grand Awards presentations will be made on Monday, October 8, at a special ceremony in conjunction with APTA’s
Annual Meeting in Charlotte, North Carolina.
The deadline to submit entries is June 8th. Complete details, award brochure, entry forms, and other
pertinent information can be accessed at http://www.apta.com/services/adwheel/index.cfm
For further information, email Jeannette Andreski or call her at (202) 496-4877.

C A M P A I G N T O P I C # 3 — M U LT I - L I N G U A L S U P P O R T
As part of the Florida Transit Marketing Network (FTMN) program, CUTR is collecting information on various marketing
campaigns of Florida public transportation agencies. Email surveys are being utilized to request responses, which are
summarized and posted to The Exchange website. Surveys are topical in nature, focusing on one specific area of
marketing.
The topic chosen for our 3rd survey was marketing support for multi-lingual languages. An email survey was designed
and sent out to the agencies shortly thereafter. A total of 11 agencies responded to the survey (the highest participation
rate yet). Representatives from BCT, HART, Hernando, Lakeland, LeeTran, MCAT, PSTA, RTS, SFRTA, Space Coast, and
VOTRAN responded to the survey, so once again there was a good mix of small, medium, and large sized agencies.
Results showed that 10 out of the 11 agencies support the Spanish language, with only RTS not supporting it. The most
frequent marketing materials offered in Spanish were bus schedules/maps (8 systems), printed ads (8 systems), website
info (6 systems), onboard surveys (6 systems), radio ads (5 systems), and onboard bus/paratransit ads (5 systems).
Multi-lingual customer service was a mixed bag among the agencies with 6 systems offering a multi-lingual customer
information line, 5 handled complaints in multiple languages, 4 provided scheduling information, and 2 had a customer
information center with a multi-lingual component. The percent of customer service employees that were multi-lingual
ranged from a low of 10% to a high of 100% with an average of 47%. For operations supervisors and managers, the
percentage was lower ranging from 10% to 40% with an average of 19%. 5 out of 11 systems did not have any
customer service staff or operation supervisors/managers that could speak other languages.
To view a summary of the information collected, go to http://www.fl-exchange.com/ and click on the “campaigns”
tab. On the following page, there is also a link to the complete answers (in Excel format) submitted by each agency for
the survey.
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SPOTLIGHT

ON…

B O N N I E A R N O L D , S F R TA

NAME: Bonnie Arnold
TITLE: Director of Marketing, South Florida Regional Transportation
Authority
BIRTHPLACE: Yatesboro, Pennsylvania. (near Pittsburgh)
YEARS WORKING IN TRANSIT INDUSTRY: 6.5
YEARS WORKING WITH SFRTA: 6.5
EDUCATION: Undergraduate studies at Carnegie-Mellon University. BFA from
Chatham College
PROFESSIONAL HISTORY: Publicity Manager for Carnegie Hall, Radio City Music
Hall, Rockefeller Center, the Rockefeller Group. PR Director of the Philadelphia
Orchestra. Marketing Director for the Florida Philharmonic Orchestra and Ballet Florida.
Director of Marketing and Customer Service for the SFRTA/Tri-Rail since October 2000.
BIGGEST CHALLENGE IN MARKETING TRANSIT AT SFRTA: Changing the
perception that the only people who use transit are people who have no other choice for their transportation needs. I’m
constantly surprised at the number of high end, luxury automobiles parked in our lots each day. These are people who
are making a conscious commitment to use mass transit.
The biggest challenge of marketing the RTA is the fact that without a dedicated funding source, it’s difficult, if not
impossible; to accomplish the projects we were formed to implement. The challenge becomes a matter of managing
credibility and expectations.
COMMUNITY INVOLVEMENT: Being on call 24/7 doesn’t leave much time for community involvement, but I
occasionally offer advice to arts organizations on a pro bono basis when asked.
PERSONAL BACKGROUND: (family, pets, hobbies, pastimes, etc) I was a professional opera singer before
turning to public relations in 1979. My husband, Malcolm, is a former opera singer who is now a full time Cantor at
Temple Kol Tikvah in Parkland, Florida. My son, Andrew, is in his second year at Broward Community College. We have
a beautiful tri-color sheltie named Fallon. I have an identical twin sister who is in the travel business. My favorite pastime is getting on a ship with her and going somewhere exotic, or anywhere at all for that matter.
CHILDHOOD AMBITION: To be an opera singer
INSPIRATION: My Dad, whose favorite phrase was (still is), “Everyone
puts their pants on the same way.” He taught me to treat everyone with
the same level of respect. This has truly been the best lesson I could ever
learn, whether dealing with an irate passenger or one of the world’s
greatest musicians.
FAVORITE BOOK: The latest Carl Hiaasen book, whatever it is. He’s the
only author I buy in hardback because I can’t wait for the paperbacks to
come out.
FAVORITE COLOR: Peach
SFRTA’s 2006 award-winning entry
for sustaining campaigns.

FAVORITE CANDY: Hoffman’s dark chocolate covered pretzels
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Florida
Department of
Transportation
605 Suwannee Street MS 26
Tallahassee, Florida 32399-0450
Program Manager: Liz Stutts
Phone: 850-414-4530
Fax: 850-922-4942
Email:elizabeth.stutts@dot.state.fl.us

Center for Urban
Transportation
Research
University of
South Florida
4202 E. Fowler Avenue, CUT 100
Tampa, Florida 33620-5375
Program Director: Rob Gregg
Phone: 813-974-8383
Fax: 813-974-5168
Email:gregg@cutr.usf.edu

We’re on the web!
www.fl-exchange.com

The FTMN needs
your participation!
Please participate with your ideas,
articles, and expertise.
Send materials to Mark Mistretta,
mistretta@cutr.usf.edu

ON

THE

HORIZON...

FDOT/FPTA/CUTR Professional Development Workshop
June 4-6, 2007
USF Embassy Suites
Tampa, Florida
Florida Commission for the Transportation Disadvantaged 15th
Annual Transportation Training and Technology Conference
August 6-9, 2007
Renaissance Orlando Resort at Sea World
Orlando, Florida
FPTA 33rd Annual Conference
October 21-23, 2007
Orlando Wyndham Resort
Orlando, Florida
Contact: Wes Watson (850) 878-0855 or FPTA@Earthlink.net

MARKETING HUMOR
No Fare at All
A bus transfer, lying on the ground, was picked up by a woman who
was a contriver. When her bus arrived at her stop, the lady
nonchalantly gave it to the bus driver.
The bus operator examined the transfer and said: “I’m sorry but this
transfer is from yesterday, lady. So please pay the fare without a fuss.”
The lady complied, but added: “Well! This just shows you how long I’ve
had to wait for your bus!”

The Marketing Reading Test
THE PAOMENNEHAL PWEOR OF THE HMUAN MNID
Aoccdrnig to a rscheeachr at Cmabrigde Uivnervtisy, it deosn’t mttaer
in waht oerdr the ltteers in a wrod are, the olny iprmoatnt tihng is
taht the frist and lsat ltteer be in the rghit pclae. The rset can be a
taotl mses and you can still raed it wouthit a porbelm. Tihs is bcuseae
the huamn mnid deos not raed ervey lteter by istlef, but the wrod as a
wlohe. Amzanig huh?
Boghrut to you by the mnid of Jay Gilwoodl

