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M A R K E T I N G A WA R D S A N N U A L F P TA C O N F E R E N C E

Another excellent year for the Marketing Awards Competition. LYNX and SFRTA were the big
winners this year, each taking home four awards. PSTA won the “Best of the Best” award and two
other awards for a total of three. Several other agencies won one or two awards. See the chart
below for each winner. For a complete description and photos of each award winning
entry, please visit The Exchange website at www.fl-exchange.com.

On the M
Horizon...
A R K E T5I N G

Award

Winner

Best of the Best

PSTA

Judge’s Favorite

LYNX

Class I (99 or fewer buses)

A WA R D

WINNERS

Print Collateral

SFRTA

Print Advertising

SFRTA/LeeTran

Internal/External Employee
Communications

StarMetro

Electronic Media/TV

SFRTA

Electronic Media/Radio

LeeTran

Electronic Media/Other

St. Lucie

Bus ExteriorsSystem Self Promotion

LAMTD/Star
Metro

Bus Exteriors - Commercial
Design

Polk County

Bus Interiors - System Self
Promotion

MCAT

Special Events

Polk County

Sustaining Campaigns

SFRTA

Class II (100+ buses)

Shown from left to right:
Top Row - Mayra Bustamente, MDT; Kelly Robertson,
Kidd Group; Corrine Williams, St. Lucie County; Joe
Giulietti, SFRTA; Bonnie Arnold, SFRTA; Dexter Martin,
StarMetro; Randall Beckwith, MCAT

Bottom Row - Peggy Gies, LYNX; Terry Parks, PSTA;

Cathy Wolosin, LAMTD; Tina Rapp, HART; Joann Haley,
LeeTran; David Walters, Polk County

Print Collateral

LYNX

Print Advertising

HART

Internal/External Employee
Communications

LYNX

Electronic Media/TV

PSTA

Bus ExteriorsSystem Self Promotion

HART

Bus Exteriors - Commercial
Design

LYNX

Bus Interiors - System Self
Promotion

BCT

Special Events

MDT

Sustaining Campaigns

PSTA
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MARKETING SESSIONS

AT T H E

F P TA C O N F E R E N C E

There were two excellent marketing sessions that took place at the 32nd Annual
FPTA Conference on November 5-7, 2006.
The Florida Transit Marketing Session consisted of a panel
discussion that focused on the strategies and techniques that
public transportation systems have utilized to create and then
maintain a unique and marketable system image in their
communities. The session was moderated by Jim Lisenfelt of
Space Coast Area Transit. Two presentations were made by
Brad Sheffield of Star Metro and Peggy Gies of LYNX.
Following the presentations, Rob Gregg of CUTR quickly updated new members on the latest news
concerning the Florida Transit Marketing Network and some discussion took place concerning the
future direction of the network.

Peggy Gies, LYNX

The 2nd marketing session was a Transit Marketing Roundtable discussion. This was a great opportunity for
Conference participants to network with their peers and share local experiences and approaches to public transit
marketing. Topics for discussion included a report on the results of the “Attracting Choice Riders” survey; team building
through internal communications; travel training programs for youths, seniors, the disabled, and workers/employers;
multi-lingual marketing, and what’s new and creative in transit marketing?
In conjunction with the Marketing Awards, this FPTA Conference was another solid program for Florida Transit Marketing
Professionals!

Photos from the
32nd Annual FPTA
Conference

The Transit Product
Exhibit Room

Ken Fischer, McDonald Transit
checks in at the Registration
Booth

Lili Agee, Palm Tran; Gary
Willms, ISE Corp; Jerry Brian,
Martin County; and Peggy
Gies, LYNX pose for a picture.

“T” Harrison, RTS presents awards to Joseph Giulietti
& Bonnie Arnold of SFRTA and Joann Haley, LeeTran

The Regency Ballroom
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SPOTLIGHT

ON…

LILI AGEE, PALM TRAN

NAME: Liliane M. Agee
TITLE: Palm Tran Marketing and Communications Manager
BIRTHPLACE: Quebec, Canada
YEARS WORKING IN TRANSIT INDUSTRY: 13
YEARS WORKING WITH PALM TRAN: 13
EDUCATION: Master of Science Degree from Palm Beach Atlantic University. Major
in Organizational Leadership. Concentrations in Communications, Management and
H.R.
PROFESSIONAL HISTORY: For the past thirteen years I have been employed at
Palm Tran. I started as a marketing assistant in a brand new department. As the
years went by, I had the opportunity to experience all of the various positions in the
department, from graphic designer to customer service representative (and
everything in between.) I am also an adjunct professor at Palm Beach Atlantic
University, teaching courses on Marketing, Management, Leadership and
Communication. Before entering the world of Public Transit, I was a biographical assistant to a high profile
autobiographer. For the past three years I have had the pleasure of representing NTI as a “Fellow” speaking to other
agencies on the importance of goal setting within the transit industry. I am an American Public Transportation
Association Hall of Fame Scholarship recipient and Board Member for Kieser College.
BIGGEST SURPRISE IN MARKETING TRANSIT: NOTHING REMAINS THE SAME! We are constantly being
challenged on a daily basis at a very fast pace. This is partially due to the fact that transit is always on the move (no
pun intended) and changing. As October of 2006, Palm Tran’s ridership increased 12% and our ridership is now at
9.3m. The constant changes are a result of local communities and the general public’s need for public transit. Is this a
good thing? Absolutely. Does it come with it’s challenges and surprises? Absolutely!
BIGGEST CHALLENGE IN MARKETING TRANSIT AND PALM TRAN: Besides having to deal with our “surprises,”
we are also faced with the challenges of attracting new riders and keeping our current riders satisfied. The challenge is
meeting the needs of our riders with a limited amount of funding. Palm Tran’s marketing department can come up with
an array of great programs, successful grants and a strong outreach plan, but if we do not have the resources
(funding, buses and drivers) then keeping our promises to the public becomes a true challenge. The public does not
fully understand what goes into adding on a new route or taking one away. It has a domino effect on the whole
system and it is up to Marketing to make sure that the public is aware and fully understands the adjustments. This is
one of our biggest and most critical challenges.
COMMUNITY INVOLVEMENT: Palm Tran along with Palm Tran CONNECTION (our paratransit division) take pride in
our efforts when it comes to community involvement. We attend as many events as possible. Our community
outreach program is extensive and a critical component in delivering quality service. We are involved with the
Chamber of Commerce; EPA Clean Air Committee; the South Florida Regional Transportation Authority’s Marketing
Committee; Glades Initiative and a myriad of non-profit agencies.
PERSONAL BACKGROUND: (family, pets, hobbies, pastimes, etc) I have two children, a 21 year old daughter
and a 17 year old son. My daughter works at a local bank and attends Palm Beach Community College. My son is a
Senior in High School and will also be attending Palm Beach Community College. I thirst for knowledge and I am
constantly looking for courses that will satisfy that thirst. I have just taken a class in conversational Spanish. South
Florida is a melting pot and it is a critical component for me to make an effort in learning about the cultures that
surround our communities. My native language is French and I am fluent. My French has also helped me in
communicating with our Creole communities. I have a dog by the name of Bentley who is just a bundle of energy.

(Continued on page 4)
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SPOTLIGHT ON… LILI AGEE, PALM TRAN (CONT.)
(Continued from page 3)

CHILDHOOD AMBITION: As a child I was always looking for ways that I could help others and make someone
smile. Little did I know that bringing a smile to one’s face would be so rewarding and fulfilling. I guess this is why I
am in the public sector. I truly enjoy servicing the public and being a servant leader.
INSPIRATION: I get inspired by the needs of others and I am motivated in meeting those needs.
FAVORITE BOOK: I “love” reading books on leadership. “The Servant Leader” by James A. Autry is a great book on
the philosophy of leading others and the commitment it takes to inspire the best in others. Robert K. Greenleaf is
another favorite author of mine (1904-1990). His definition of servant leadership is, “It begins with the natural feeling
that one wants to serve, to serve first. Then conscious choice brings one to aspire to lead.”
FAVORITE COLOR: Black
FAVORITE QUOTE: When you stop learning you stop growing...
FAVORITE CANDY: Chocolate of course...
MARKETING MISSION STATEMENT: Our riders are our priority. World class customer service is our goal. Our
objectives are to work and support the whole organization as one unit; to design, implement and execute accurate,
professional and informational marketing and communication plans. Personalizing our transit system to the needs of
our riders is what moves us in the right direction. So let's get moving!

C A M PA I G N T O P I C # 2 — C H O I C E R I D E R S
As part of the Florida Transit Marketing Network (FTMN) program, CUTR is collecting information on various marketing
campaigns of Florida public transportation agencies. Email surveys are being utilized to request responses, which are
summarized and posted to The Exchange website. Surveys are topical in nature, focusing on one specific area of
marketing.
To determine the topic for the 2nd survey, CUTR sent out an email form with a list of 9 topics that were brought up
during the Marketing session at the Professional Development Workshop in August. Agencies were asked to list their
top 3 preferences. After a very close vote tally, “Attracting Choice Riders” was selected as the topic.
An email survey was designed and sent out to the agencies shortly thereafter. A total of 7 agencies responded to the
survey. To view a summary of the information collected, go to http://www.fl-exchange.com/ and click on the
“campaigns” tab. On the following page, there is also a link to the complete answers (in excel format) submitted by
each agency for the survey.
Representatives from BCT, Palm Tran, StarMetro, VOTRAN, ECAT, LAMTD, and Collier responded to the survey, so there
was a good mix of small, medium, and large sized agencies. Not surprisingly, the larger the agency, the more involved
the marketing department attempts to market to “Choice Riders”.
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Florida
Department of
Transportation
605 Suwannee Street MS 26
Tallahassee, Florida 32399-0450
Program Manager: Liz Stutts
Phone: 850-414-4530
Fax: 850-922-4942
Email:elizabeth.stutts@dot.state.fl.us

Center for Urban
Transportation
Research
University of
South Florida

ON

THE

HORIZON...

APTA Marketing & Communications Workshop
February 25-28, 2007
Las Vegas, Nevada
FPTA-FDOT State Mega-Roadeo
May 18-19, 2007
Jacksonville Transportation Authority, Host
Jacksonville, Florida
FDOT/FPTA/CUTR Professional Development Workshop
June 4-6, 2007
USF Embassy Suites
Tampa, Florida
Florida Commission for the Transportation Disadvantaged 15th
Annual Transportation Training and Technology Conference
August 6-9, 2007
Renaissance Orlando Resort at Sea World
Orlando, Florida

MARKETING HUMOR
Priest and The Bus Driver

4202 E. Fowler Avenue, CUT 100
Tampa, Florida 33620-5375

A priest and a bus driver both died and went to heaven at the same time.
They get to the pearly gates where St. Peter greets them.

Program Director: Rob Gregg
Phone: 813-974-8383
Fax: 813-974-5168
Email:gregg@cutr.usf.edu

He motions to the priest, they go out the back door, and both hop in a
jeep. Saint Peter takes the priest to about 50 acres of rolling hills with a
little cottage on the knoll. St. Peter turns to the priest and says "This will
be yours for eternity. A perfect little cottage, right next to a wishing well.
Anything you wish on that wishing well will come true, guaranteed." The
priest says, "Oh, thank you so much. This I shall enjoy!"

We’re on the web!
www.fl-exchange.com

The FTMN needs
your participation!
Please participate with your ideas,
articles, and expertise.
Send materials to Mark Mistretta,
mistretta@cutr.usf.edu

St. Peter drops off the priest, goes back to the pearly gates and motions
to the bus driver. They go out the front door, and get into a stretch limo.
Then Saint Peter takes the bus driver to about 500 acres of land, with
mountains and lakes and rivers. There is a huge castle on one of the
mountains with about 200 rooms. St. Peter says "This will be yours for
eternity. You can live in that castle with servants to wait on you hand and
foot, and you can have everything you want."
The bus driver looks at St. Peter and says "Well, now, don't think I'm not
grateful, but shouldn't the priest get all this, not me? Shouldn't I get the
cottage and 50 acres instead?"
St. Peter just laughs and says: "The reason you get all this is because
when the priest preached, everyone fell asleep. Now, when you drove
your bus, people really prayed!"

